
JA COUNTER

Brand Transformation 



RESCO was approached by JA COUNTER 

to give their brand and marketing communications 

package a fresh new look. 



The insurance and investment providers

previous identity package was becoming

less and less functional in daily use.



Phase 1 

included over 

35 logo marks 

and type 

treatments.



After a few adjustments and collaboration with the 

JA COUNTER team we arrived with these final four 

options...



...and the NEW logo!



The identity package 

carried the look and 

feel of the new logo.



Existing marketing collateral needed to be 

re-vamped as well.



A series of tri-fold brochures incorporating lifestyle 

imagery was developed.



PowerPoint templates 

were also developed 

for the JA COUNTER 

marketing team.



The logo mark was modified to create icons that 

represent multiple areas within the organization.



What can we do for you?


